MRC Issues Final Version of Updated Guidance on
OTT/CTV and SSAI Digital Video Measurement
Supplements the 2018 IAB/MRC Digital Video Impression Measurement Guidelines
New York, NY (August 30, 2021): The Media Rating Council (MRC) today issued a final
version of its updated guidance and best practices document for measurement in Over-the-Top
(OTT) and Connected TV (CTV) environments, and when Server Side Ad Insertion (SSAI)
digital video techniques are used. This follows the release of a preliminary draft version that was
previously issued for public comment in February 2021, and will supplement on a going forward
basis (and, in certain specific instances, will supersede) the existing measurement guidance
included in the IAB’s and MRC’s Digital Video Impression Measurement Guidelines, which was
most recently revised in 2018. The final document is the end product of a process that included
collaboration from a working group of more than 40 organizations, as well as the broader input
received as a result of the public comment period earlier this year.
While there were relatively few changes to the final version of the Server Side Ad Insertion and
OTT Guidance from the earlier public comment draft issued in February, the final version does
include additional detail related to its consideration of Continuous Play, the detection of “TV
Off” situations (and accounting for those in measurements), and in its section on certification and
authentication in SSAI environments, among other minor modifications.
Among the more important points included which remains consistent with the earlier draft is a
refinement of the definitions of “Over the Top” and “Connected TV” to more closely align with
prevailing industry usage of the terminologies. The distinctions have also been graphically
illustrated as follows in the new document:
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The updated Server Side Ad Insertion and OTT Guidance document can be found at
www.mediaratingcouncil.org, and will be used by MRC in its accreditation assessments of
relevant measurement services immediately.
###
About MRC
The Media Rating Council is a non-profit industry association established in 1963 comprised of
leading television, radio, print and digital media companies, as well as advertisers, advertising
agencies and trade associations, whose goal is to ensure measurement services that are valid,
reliable and effective. Measurement services desiring MRC accreditation are required to
disclose to their customers all methodological aspects of their service; comply with the MRC
Minimum Standards for Media Rating Research as well as other applicable industry
measurement guidelines; and submit to MRC-designed audits to authenticate and illuminate their
procedures. In addition, the MRC membership actively pursues research issues they consider
priorities in an effort to improve the quality of research in the marketplace. Currently
approximately 110 research products are audited by the MRC. Additional information about
MRC can be found at www.mediaratingcouncil.org.
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